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LYANOITKH XYMBAZH EPTAXIAZ

MNa Toug Opou¢ apoiPnic kai epyaciag Twv epyalopévev oTnv enixeipnon
L’Oreal Produits de Luxe Hellas PLH

Sriuepa ornyv ABriva Tnv Mapaokeuri 2 Askepuppiou 2005,

¢ To Xwpareio Epyalopévmv L’ OREAL P.L.H., vouiga eknpoownoUpevo ano
v Kka. AAeEavdpa Mitoivaka, Mpoedpo kai Tnv ka Mapia Mavdavn, Tev.
Mpappatéa kar

¢ H Avovupn Etaipeia P.L.H. L' OREAL — PRODUITS DE LUXE HELLAS vouipua
EKNPOCWNOULEVOG ano Tov K. Ogun ZudiG, Tov K. Zébylo Zappn kal Tov K. MavoAn
©e0dwpakn

ouu(pwvodv kal ouvanodéyovTal Ta akdiouba:

Apbpo 1

Z11g diatageig autng TG pUBKIong unayovTal ol epyalopevol oTnyv enixeipnon L'Oreal
Produits de Luxe Hellas PLH

ApBpo 2

Z1oug epyalopévouc artnv enixeipnon kataBaiiovral of nNpoPAEnOPEVEG yia KABE
kaTnyopia €pyaloyévwyv auoIBEC Kai MAPOXEC and TIC OIKEIEG OMOIOENAYYEAUATIKEG
ouloyIkEG oUPBATEIC pyaaiac, pe TNV eMIPUAAEN dowv NapakaTw opidovTa.

ApBpo 3

ZTou¢ epyalopévouc nou epyalovTar yia TOUAAYIOTOV BEka xpovia oTnv ENIXEipnon
L'Oreal Produits de Luxe Hellas PLH ) o opoeidr) nixeipnon, xopnyeitar gnidopa
NOAUETIQG 0 NOCOOTO 3,5 % Tou Baocikol moCol Toug (Gyauos Xwpic npolnnpeoia
Kal Xwpi¢ nTuxio), 7o onoio enidopa npooTiBerar oTi¢ anodoxéc Tou kApakiou
npolnnpeoiac Tou picBwToU.
s Apbpo 4

€ NEPINTWON £pYaciac ekToc £5pac Twv epyalopévav KaTaBAMETal enidopa ekToc
£dpag nou avTigToiXei oTo 1/25 Tou Bacikol pioBol Touc aTnv KAiHaKa rnou o KABe
poBwToG avrkel oUUeWva PE Tnv npoinnpeocia Tou, eve kataBailovral eniohg Kai
Ta £8oda peTapopdq kai dlavukTépeuons. O xpovog petakivnong (nuépa Tateidiou)
anod kar npog Tnv €dpa TnG EnIXEipnong eampeh'at' WG XPOVOoG dnaoxb)\ncnq. H
diaragn auTr) 1ox0e and 1™ NoeuBpiou 2005.
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14 ApBpo 5

Z€ NEPINTWON YAPOoU XOpNYEITAl OXETIKNA GOEIQ OKT® EPYACIHWY NHEPAV.

ApBpo 6

Ie NePINTWON OUMMETOXAG Tou €pyalOJEVOU OF OEIvapIa  ENAYYEAUATIKNG
ENIPHOPPWONG EKTOC TOU OUPBATIKOU TOU wpapiou, Xopnyeitar adeia ion peE Tov Xpovo
ouppETOXC OE QUTO. € NepiNTWOT NOU TO OEPIVAPIO NPAYHATONOIEITAl OE NUEPG
avanauoewg, o epyalopevog AapBavel TNV napanavw adeia Tnv apiéows ENOHEVN
epyaoiun nuépa.

ApbBpo 7

AnodoxEg avd)Tepec_; and auTég nou kabopifovral Ye Tnv napoloa, I EUVOIKOTEPO!
opor epyaciag nou npoBfAénovral and Toug VOHOUC JIaTAYHATd, UNOUPYIKES
ano@Aaceig, aTopikES ) CUNOYIKES oupBdoelg epyaoiag fy AA, kavoviopoUg epyaoiag,

- &Bipa kAn, 8¢ BiyovTal e TV napolaoa kai eEakoAouBolyv va 1oxUouv.

H napoUoa ioyuel and 15.1.2005, extdg eav: opileTal HiapopeTikG napanave

oI ZYMBAMOMENOI
Ma tnv Avovupn Etaipeia Ma 1o Zwpareio Epyafopévov
P.L.H. L' OREAL - L’'OREAL P.L.H.
PRODUITS DE LUXE HELLAS

AAeEavdpa MiToivaka,

Mapia Mavdavn
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